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SINCE 1983, Powder/Bulk Solids has cemented its reputation as the voice of the 
dry particulate/bulk solids handling market. As the best-read, most-referred to 
publication, Powder/Bulk Solids provides more total information on new technology, 
products, equipment, systems, and services than any other source.

As the �rst magazine devoted to exclusive coverage of the dry processing  
and bulk solids marketplace, Powder/Bulk Solids has more than a quarter  
century of experience giving our subscribers�your key prospects and  
customers�complete industry information. Through each monthly issue, our Web site,  
www.powderbulksolids.com, our weekly e-newsletters, the most comprehensive 
supplier directory, the Industry Master, and the leading trade show events, International 
Powder & Bulk Solids (PTXi), and other PTX regional shows, Powder/Bulk Solids 
delivers your target market.

Look Inside for Details on 2010 Marketing Opportunities in:

Print Digital-Media Online

Did You Know?1

74% of  
Powder/Bulk Solids’ 
readers are more 
likely to choose 
a supplier with a 
visible presence in 
print and digital 
media over a 
supplier without a 
strong marketing 
presence.

1  Publishers own data, 
based on a June 2009 
reader survey
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Sales: 310/445-3725
Editorial: 973/786-6401
Trade Show: 310/445-4200
www.canontradeshows.com
A CANON COMMUNICATIONS LLC Publication

Since 1979, CANON COMMUNICATIONS has been the leading international publisher and trade show 
producer for the medical device, specialty packaging, in vitro diagnostics, pharmaceutical, 
nutraceutical, plastics, processing, and electronics markets.

CANON�s industry publications, trade shows, directories, digital media, and direct marketing resources 
reach buyers representing every in�uence in the decision-to-purchase process, including design, 
engineering, production, quality, testing, regulatory compliance, marketing, purchasing/supply chain, 
distribution, and corporate management.

For more information, visit our Web site at www.cancom.com

Corporate Headquarters 
CANON COMMUNICATIONS LLC

11444 W. Olympic Blvd. 
Los Angeles, CA 90064 USA 
Phone: 310/445-4200; Fax: 310/445-4299     

Senior Group Publisher
Patrick Lundy
patrick.lundy@cancom.com
973/808-0494

Editor
Kevin Cronin
kevin.cronin@cancom.com
973/786-6401

Sales Manager/West Coast Sales
Tony Marsh
tony.marsh@cancom.com
310/445-3725
AK, AZ, CA, CO, HI, ID, LA, MT, NM, 
NV, OK, OR, TX, UT, WA, WY;
In Canada: AB, BC, SK

Integrated Media Consultant/Midwest
Kay Christensen
kay.christensen@cancom.com
651/388-0014
AR, IA, IL, IN, KS, MI, MN, MO, NE, ND, SD, WI
In Canada: MB, ON

Integrated Media Consultant/East Coast
Tim Savage
tim.savage@cancom.com
860/267-6297
AL, CT, DE, FL, GA,KY, MA, ME, MD, MS, NH, NC. 
NJ, NY, OH, PA, RI, SC, TN, VA, VT, WV
In Canada: NB, NS, QC

Classi�ed Advertising
Matt Hicks
mhicks@mcneill-group.com
800/394-5157 ext. 19
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